ONEIDA LTD.
Master Distributor, Robinson Home Products Inc.
The contents of this email officially communicate Robinson Home Products' new Unilateral Minimum Advertised Pricing Policy. This policy impacts the category of fine flatware sold under the Oneida brand name. Many decades of hard work and investment have established the Oneida brand as the leader in the fine flatware market. Oneida holds a strong brand recognition position and is a name that signifies trust and quality to today's consumer.

In a continually changing marketplace, many of our valuable retail partners have had growing concerns over aggressive promotions of Oneida fine flatware. You have spoken to us directly regarding the challenge of maintaining sales in a climate of increasing promotion. We have seen online promotions and discounts reach extreme levels and these have had a detrimental effect across the board. We are implementing a Unilateral Minimum Advertised Pricing Policy in order to strengthen and support the value of the Oneida brand for many years to come.

With this new policy we aim to stabilize the advertised price points of various fine flatware products, but also allow for controlled periods of promotion to help with driving volume during key periods or to secure placement within featured advertising. These prices and promotional periods are noted within the documents attached.

This policy will take effect on February 1st, 2011. As a wholesale customer and retailer of Oneida fine flatware, your role in managing the Oneida brand is critical and it is important that you follow this policy in order to ensure brand consistency. Please take note of the sanctions detailed for breaking with the minimum advertised prices and be aware that Robinson Home Products will strictly monitor and implement this policy.

We value your business and partnership in our fine flatware category and trust that these measures will be mutually beneficial. Oneida fine flatware is important to both of us, and we look forward to many years of continued success meeting the consumer's desire to own this great product.

Sincerely,

James Walsh

President

Robinson Home Products Inc.

UNILATERAL MINIMUM ADVERTISED PRICING POLICY 

In order to protect the reputation of Robinson Home Products for exceptional Oneida Branded products, Robinson Home Products has adopted a Minimum Advertised Pricing Policy for all Oneida Branded fine flatware products.  The policy states as follows:

Robinson Home Products has established a Minimum Advertised Price (MAP) for all Oneida fine flatware products.  With respect to Oneida fine flatware products for which a Minimum Advertised Price is specified on the current Robinson Home Products price list and promotional calendar, it is Robinson Home Products’ unilateral policy to allow no more than 48 hours to bring advertising into compliance or Robinson Home Products will cease supplying for a period of 30 days, the Oneida fine flatware in question to any dealer whose advertising of the product (or to any distributor who sells to a dealer whose advertising of the product) (i) fails to display a price equal to or greater than the Minimum Advertised Price for the product as specified on the current Robinson Home Products price list and promotional calendar, or (ii) contains a price lower than the Minimum Advertised Price set forth in the current Robinson Home Products price list and promotional calendar.  Robinson Home Products’ unilateral policy is to cease supplying for a period of 60 days for any second violation, 90 days for any third violation and possible termination for any subsequent violation of this policy as noted above.

The policy applies to all advertisements of MAP Designated Products in any and all media, including, without limitation, flyers, posters, coupons, mailers, inserts, newspapers, magazines, catalogs, mail order catalogs, Internet or similar electronic media, television, radio, and public signage.  The MAP Policy is not applicable to any in-store advertising that is not distributed to consumers outside the store.  Any price information relating to Robinson Home Products Oneida fine flatware on an Internet website which can be accessed directly through any hypertext link or by any other method which uses the hypertext transfer protocol (http) is considered to be advertising for purposes of this policy.  Electronic mail sent to numerous consumers is considered to be advertising; whereas, electronic mail sent in direct response to a customer inquiry is not considered to be advertising.  This policy only concerns advertised prices, and does not apply to the price at which the products are actually sold.  Advertised prices include an advertised discount or % off if shown with the regular price, even if the resulting sale price is not specifically shown.  Further, this policy applies equally to all Robinson Home Products distributors and dealers.

The foregoing is a statement of the Robinson Home Products unilateral policy and expresses the terms upon which we deal with our customers.  This policy may be modified by Robinson Home Products from time to time.  The company does not seek, nor will it accept, any agreement or understanding with respect to the prices you may advertise or charge at any time.

PLEASE REVIEW THIS DOCUMENT CAREFULLY AND COMMUNICATE IT TO ALL INDIVIDUALS WITHIN YOUR ORGANIZATION.  IT GOVERNS CERTAIN CONDITIONS OF SALE FOR FUTURE ORDERS.

Trademark Use and Internet Marketing Policy


February 1, 2011
Dear Valued Oneida Customers:

Oneida Ltd. is an internationally recognized brand with products distributed by Oneida and its selected authorized dealers.  A substantial number of Oneida’s authorized dealers as well as some unauthorized dealers use the internet to sell and advertise Oneida’s products.  Oneida fully supports the marketing goals of our authorized dealers and by instituting the Oneida Trademark and Internet Marketing Policy, Oneida seeks to protect these goals, ensure optimal customer service, and protect Oneida’s intellectual property rights and trademarks (“Oneida Marks”).  All individuals and businesses distributing Oneida’s products via the internet or wishing to make use of any part of Oneida.com (“Site”) and its contents must adhere to the restrictions set out in this Policy and sign the attached Acknowledgment Form.  Compliance with this Policy, as well as compliance with the additional regulations set out in Attachment A, is mandatory in order to become an authorized dealer.  Please return your signed Acknowledgment Form no later than thirty (30) days from receipt of this Policy. 

Sincerely,


Oneida Ltd.

ONEIDA LTD.

Trademark Use and Internet Marketing Policy

Effective February 1, 2011
Applicability of Trademark Policy

This Policy applies to all of Oneida’s authorized dealers, distributors, resellers, affiliates, customers, and users (collectively referred to as “Third Parties”) of Oneida’s products and services, or products that incorporate Oneida’s products or services, their websites and marketing campaigns, as well as other Third Parties who wish to use the Oneida Marks.  Except as expressly provided in the sections below, this Policy does not constitute a license, implied or otherwise, to use any Oneida Marks or the Oneida company name.  
General

As a general rule, no Third Party may copy, imitate, or use in whole or in part (or authorize the use of) any of the Oneida Marks in any manner other than as expressly authorized by Oneida in a written agreement or as below.  Unauthorized use of the Oneida Marks or marks that are confusingly similar may constitute an infringement of Oneida’s trademark rights and is strictly prohibited.  No Oneida Marks may be used in a manner that implies an affiliation with or sponsorship by Oneida without the express prior written consent of Oneida. 

All other trademarks, service marks, registered trademarks, product and service names and company names or logos that appear on the Site are the property of their respective owners, who may or may not be affiliated with, connected, or sponsored by Oneida. 
Overall Guidelines for Websites

Oneida has a strong interest in protecting its property rights and trademarks to ensure that they remain reliable indicators of quality, integrity and customer service.  Oneida also fully supports and encourages authorized dealers, resellers, distributors, and affiliates’ marketing goals, and thus instituted this Policy.  All Third Parties must either use the Oneida Marks in the following authorized ways and provide the websites to Oneida or obtain written permission from Oneida.
In addition, the look and feel of the Site, including all page headers, custom graphics, button icons and scripts, is the service mark, trademark and/or trade dress of Oneida and may not be copied, imitated or used, in whole or in part, without the prior written permission of Oneida.
Conditional Authorized Use

The Oneida Marks may be used by Third Parties on the internet, without specific written permission from Oneida, under the following conditions only:

· Third Parties must sign and return the attached Acknowledgment Form to Oneida;

· The use must not be detrimental, i.e. harmful or damaging, to the value of any of the Oneida Marks, or to Oneida, its brand integrity, reputation or goodwill, as determined by Oneida in its sole discretion;

· The use must not be misleading or confusing, i.e. including but not limited to where a reasonable person would believe that Oneida either endorsed or licensed the third party’s use of Oneida Marks or that the Third Party is an authorized Oneida dealer, distributor, reseller, or affiliate if in fact the Third Party is not;

· All uses of Oneida Marks must be properly attributed with the proper symbol and footnoted; 

· If the website has password-protected areas, the Oneida Marks must be placed only in areas that are not password-protected;

· The limited license given herein does not include the right to use any Oneida Marks as a trademark to promote your own products or services.  For example, no Oneida Marks may be used on any product packaging or documentation, including but not limited to letters and shipments to customers, brochures or other publications.  Any such use must be expressly authorized by Oneida in a signed, written agreement; 

· The use of any Oneida Marks under this section must also comply with applicable provisions of this Policy.  

Oneida reserves the right to revoke this authorization at any time in its sole discretion.  Upon revocation of this authorization by Oneida, all uses of Oneida Marks shall cease immediately.  If Third Parties do not immediately cease all uses, Oneida may take any and all action it deems necessary to protect its rights and interests.  

USE OF ANY ONEIDA MARKS IS AT THIRD PARTIES’ OWN RISK.  THE USES PERMITTED UNDER THIS SECTION ARE PROVIDED BY ONEIDA “AS IS”, WITHOUT ANY WARRANTIES WHATSOEVER, INCLUDING (WITHOUT LIMITATION) ANY WARRANTY OF NON-INFRINGEMENT.  THIRD PARTIES  AGREE TO INDEMNIFY AND DEFEND ONEIDA AND HOLD ONEIDA, ITS SUCCESSORS AND ASSIGNS, HARMLESS OF AND FROM, ANY CLAIM, ACTION, LAWSUIT, LOSS, COST, EXPENSE OR OTHER DAMAGES OR LIABILITY WHATSOEVER (INCLUDING, WITHOUT LIMITATION, REASONABLE ATTORNEYS’ FEES AND COSTS OF INVESTIGATION) ARISING OUT OF OR RESULTING FROM YOUR USE OF ANY ONEIDA MARKS IN VIOLATION OF THIS POLICY.  No rights in Oneida Marks will be acquired by Third Parties through its use.  By using any Oneida Marks, Third Parties agree to the terms contained in this Policy.  

Pay Per Click (“PPC”) Policy 
Authorized dealers, distributors, resellers, and affiliates are welcome to bid on any keywords except those that may contain in part or in full, the Oneida name and brands or its common misspellings and variations. Using “Show URLs” with the Oneida name and brands or misspellings and variations is strictly prohibited unless authorized in writing by Oneida. Authorized dealers, distributors, resellers, and affiliates may obtain permission to bid on restricted keywords but in such cases they may not outbid or overbid Oneida on such keywords.  The use of dynamic keyword insertion for the purpose of displaying the Oneida name or brands or its common misspellings and variations is also prohibited. Oneida branding terms may be allowed in an extension after the .com in show URLs only in lower case letters and only if the landing page(s) clearly identify that this is a separate vendor selling Oneida products and does not try to in any way mislead the shopper into thinking that they are buying directly from Oneida.  Any use of Oneida Marks in a subdomain in a PPC ad is strictly prohibited.  However, Third Parties are more than welcome to bid on general terms like "silverware" or "flatware" and even bid higher than Oneida.  
Internet Domain Names

No Third Party may register or attempt to register an Internet domain name that includes "ONEIDA" or any of the Oneida Marks or any marks that are confusingly similar to the Oneida Marks, as shown in Attachment B, in a way that is detrimental, i.e., harmful or damaging, to the value of any of the Oneida Marks, or to Oneida, its brand integrity, reputation or goodwill, as determined by Oneida in its sole discretion without prior written authorization from Oneida; the signing and return of the Acknowledgment Form to Oneida does not constitute a written authorization from Oneida to register Oneida Marks in any Internet domain name.  
Linking

Limited Right to Link to the Site: Subject to the restrictions in this Policy, Oneida grants a limited, nonexclusive right to authorized Third Parties to create a hypertext link to the home page of this Site, so long as Third Parties’ link does not portray Oneida or any of its products and services in a false, misleading, derogatory, or otherwise defamatory manner.  Third Parties may not use an Oneida Mark to link to this Site without the express written permission of Oneida.  

Third Party Links: Users may encounter links to this Site on Third Party websites.  Oneida may also display on this site links to Third Party websites.  In permitting (but only pursuant to the provisions above) or providing these links to users as a convenience, Oneida in no way implies affiliation, endorsement or adoption of any linked website, of the owner or operator of such a site, or of any content displayed on such a site.  Oneida does not control in any way such Third Party websites.  Oneida accepts no responsibility for and otherwise makes no claim or representation regarding the quality, content, or reliability of Third Party websites or services accessible by link from this Site, or Third Party websites linking to this Site.  When leaving the Site using a link, users should be aware that Oneida’s policies no longer govern users’ use of or access to whichever web site users may view.  Users should therefore review the terms of use and privacy practices and procedures of that website.  
Damaging Use

The Oneida Marks may not be used in a manner or with respect to products that will decrease the value of the Oneida Marks or otherwise impair or damage the Oneida brand integrity, reputation or goodwill, including (without limitation) use in a manner that is unethical, offensive, disparaging, defamatory, illegal or in bad taste.

Attachment A

An authorized dealer is defined as any individual or business, distributing or reselling Oneida products that has complied with the terms of the Trademark Use and Internet Policy, signed and returned the Acknowledgment Form, and provided proof of purchase of Oneida products through Oneida Ltd. wholesale or other authorized dealers, but not including Oneida outlet stores.  

It is the responsibility of the individual or the business wishing to become an authorized dealer to contact Oneida for the most current list of authorized dealers prior to any purchases.  Purchases from an unauthorized dealer shall not be accepted as fulfilling the requirement to become an authorized dealer even if all other requirements have been satisfied.  

Attachment B
The following is a list of keywords that are confusingly similar to Oneida Marks; use of these keywords are strictly prohibited.  The prohibited keywords include, but are not limited to onieda, onieida, oneida.com, onieda.com, www.oneida.com, www.onieda.com, onedia, oneida outlet, oneida ltd, onida, Oneida Factory Outlet, oneda, oneida outlet store, oneida usa, Oneida stores.

Oneida reserves the right to add, change, or remove prohibited keywords without notification to Third Parties.  Third Parties should check back to this Site for the most current list of prohibited keywords.  

ONEIDA LTD. 

Acknowledgement Form

Instructions:  The Unilateral Minimum Advertised Pricing Policy and The Trademark Use and Internet Marketing Policy have been prepared for your information and understanding. Please read them carefully. Upon completion of your review, please sign the statement below, and return it to Fulfillment Force prior to the commencement of any activity that utilizes Oneida Marks. 
By signing below, the undersigned acknowledge receipt of a copy of the Policies, understand, accept and agree to comply with the information contained in the Policies provided by Robinson Home Products Inc. and Oneida Ltd. The undersigned understands this Policy does not intend to cover every situation which may arise, but is simply a general guide to the goals, policies, practices, benefits and expectations of Oneida.

Name of Individual/Company: ______________________________________
(Please Print)

Website Domain(s): ​​​​​​​​​​​​​​​​​​​​​​​​​​​​​​​_______________________________________________

​​​​​​​​​​​​​​​​​​​​​​​​​​​​​​​

Date: ______________________
(Please Print) 
Signature: ______________________________________
(By Authorized Personnel)

We request you return this form by 2/1/2011.
Please complete, sign and fax this form (just this page) to Fulfillment Force at:

269-982-7411

Or scan and email to fforce@radixcom.net
Thank you,

Fulfillment Force

